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Overview

The Georgia Event Impact Calculator provides localized metrics on the
value of events to make the case for the ongoing development of the
meetings sector.

The tool is designed to be simple and flexible. Basic parameters of an event
are translated into a full economic impact analysis including:

Yy Business sales by industry and source
Yy Impacts of sales on jobs, wages, and local taxes

Yy ROI of the event against hosting costs and incentives
A report is then generated for the event that can be saved or printed

Users can save, recall, or aggregate events
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Georgia EIC

The Georgia Event Impact Calculator has four sections which can be
reached using the navigation buttons.

The four (4) sections are:

5

y" Control or Event Parameters page
Yy Impact Results
Yy ROI Results

_ Navigation
Yy Assumption Page Buttons

Event Name

|Teachers Assoc. | View Impact Results View ROI Results

Region

[ Historic High Country t] View/Edit Assumptions

Event Year Duration (days) Event Type Method Industry

|2013 E |2 E |Busmess Meeting B lDrect v | <none> ’3
Visitor Calculations (Choose method) |
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The Event Parameters screen

oo,

Georgia Event
Impact Calculator

s 5 Ve 4 beater

Event Name
|Teachers Assoc. | View Impact Results View ROI Results
Region
|H.sumc High Country m View/Edit Assumptions
Event Year Duration (days) Event Type Method Industry
|2013 B |2 B [Busness Meeting B ID'rect v I<none> E]
Visitor Calculations (Choose method)
Direct Participant-Based Admission-Based
Overnight Visitors 1000 Number of Participants 500 Admission per event 2,500
Day Visits 0 Spectators per Participant Nurmber of events 3
IModel default 0.00
User over-ride 15 Events per visitor 2
Spectators (model default) - Discreet spectators 3.750
Spectators (user ratio) 750
Nurmber of Participants 150
Overnight Share 75% Overnight Share 10%
Overnight Participation Day Participation Aviation Impacts
Projected Attendees Projected Attendees Include Aviation Inpacts
1000 R — e =2
Room Rate Room Block Local Share Overnight Attendees Arriving by Air
[s 1w90w] [0 ] I 50% |
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The Impact Results screen

Georgia Ll O | o
Event Impact Calculator s e ST e e e S

ults for the: 7
Teachers Assoc. Back to Control View ROI Results View/Edit Assumptions

A 2 day Business Meeting in 2013 with 1000 attendees.

Direct Business Sales Summary Visitor Spending Distribution Economic Impact Summary

Direct ndirect/Induced Tota
Visitor Spend S 173,654 Business Sales g 240647 | & 131 ) 372 &8
Lodging s 83,823
Transportation S 12,24 Wages s g23& |2 51,838 S 145211
Food & be S 30,108
Reta s 2119 Jobs Supported
Recreation s 10,285 " Person days K7 1,306
Lodging Persons 87 23
Organizer Spend S ) Annual FTEs 1 5
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Total Event S 240,647
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Other Metrics

Room nights sold 1,284
Peak room nights 808
Total visitor days 1,53
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The ROI screen

Georgia
Event Impact Calculator

ROI Results for the:
Teachers Assoc.

A 2 day Business Leeting in 2013 with 1000 attendees

Back to Control

View Impact Results ] View/Edit Assumptions |

Event ROI

Cost-Benefit Analvsis

Return On Investment (ROI)

Local Tax Receipts 525112
Local Cods 510,960
Local ROI 514,152
MNet Present Value $13.543
City Return

on Investment (%) 129%

w
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The Assumptions screen

Georgia Event Impact
Calculator

Event Asstargxions for the: Back to Control View Impact Results View ROI Results

Teachers Assoc.

A 2 day Business Meeting in 2013 with 1000 attendees

Visitor Spending Assumptions Tax Assumptions
Per Day Per Person Estimated Per Person
Spending Event Scale Per Dav Spend Local State
TOTAL S113.21 $113.21 Occupancy Tax 0.08
Lodging $61.17 1 $61.17 Sales 0.04 0.04
Transportation $11.89 1 $11.89 Car Rental Fees 10%
Food & bev $1963 1 $19.63 Airport Fee $3.00
Retail $1382 1 $13.82
Recreation $6.70 1 $6.70
Persons Per Room 1.1
Use Model Defaults
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The Event Parameters screen

The Control/Event Parameters screen is where users enter in the event data including region,
year, duration of event and attendance.

5

Georgia Event
Impact Calculator

S W 4 bty
Event Name
|Teachers Assoc. | View Impact Results View ROI Results
Region
|H.sumc High Country m View/Edit Assumptions
Event Year Duration (days) Event Type Method Industry
|2013 B |2 B [Busness Meeting B ID'rect v I<none> E]
Visitor Calculations (Choose method)
Direct Participant-Based Admission-Based
Overnight Visitors 1000 Number of Participants 500 Admission per event 2,500
Day Visits 0 Spectators per Participant Nurmber of events 3
IModel default 0.00
User over-ride 15 Events per visitor 2
Spectators (model default) - Discreet spectators 3.750
Spectators (user ratio) 750
Nurmber of Participants 150
Overnight Share 75% Overnight Share 10%
Overnight Participation Day Participation Aviation Impacts
Projected Attendees Projected Attendees Include Aviation Inpacts
1000 R — e =2
Room Rate Room Block Local Share Overnight Attendees Arriving by Air
[s 1w90w] [0 ] I 50% |
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The Event Parameters screen

Drop downs are provided for selected event parameters. These will help guide the user to the
proper categorizations of the event.

Drop Down Options Drop Down Button
Event Name -
Teachers Assoc.  / View Impact Results | View ROl Results l s
View/Edit Adsumptions
]| Ewent Type Method s Industry
|lul|1ﬂl:Hllh1i - Direct - |i:nm|:lr -
method)
Fantic|pani-Based Admisslon-Based

Creemighl Vishors 1000 Mumber of Pariiciganis 550 ACMmiSsion per &vant 2,500
Day Visns o Speciilons par Pamtipant Murnber of evems 3

Moded default Q.00

Lisar tenr.ride 1.5 Evanis par visfor 2
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Entry method

5

Once the region, year, duration and event type have been selected, users need to select the entry

method. Three options are available: Direct, Participant-Based and Admission-Based. Entry
method will depend on event and available data.

Even

Event Name

|Teachers Assoc. |

‘ 2013 E | 2 E Business M

t Entry Panes

View Impact Results ‘

View ROI Results ‘

View/Edit Assumptions ‘

Region
‘HISTDI’IE High Country M
Event Year Duration (days) Event Type Method

eeting Direct :

Industry

| <none= B

Visitor Calculations (Choose method)

¥

Direct Participant-Based
Overnight Visitors 1000 Number of Participants
Day Visits 0 Spectators per Participant

Model default
User over-ride

Spectators (model default)
Spectators (user ratio)

Overnight Share

500

0.00
15

750

75%

Admission-Based

Admission per event 2,500
Number of events 3
Events per visitor 2
Discreet spectators 3,750
Number of Participants 150
Overnight Share 10%

Overnight Participation

Day Participation

Projected Attendees Projected Attendees
1,000 I R—

Room Rate Room Block Local Share
[s 199.00 | | 0 |

Aviation Impacts
Include Aviation Impacts
‘NO

Overnight Attendees Arriving by Air

50%
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Entry method

5

The Visitor Calculation method will depend on the type of event and data available. For instance, a

convention with known attendance lends itself to the direct calculation method.

Event Entry Pane 1
Direct Method

Event Name /
[Teachers Assoc. / | View Impact Results ‘ View ROI Results ‘
Region /
‘HISTDI’IE High Country M View/Edit Assumptions ‘
Event Year Dyfration (days) Event Type Method Industry
2013 : Business Meeting i Direct : | <nones B
Visitor Calcu Ieﬁons (Choose method)
Direct Participant-Based Admission-Based
Overnight Visitors 1000 Number of Participants 500 Admission per event 2,500
Day Visits 0 Spectators per Participant Number of events 3
Model default 0.00
User over-ride 15 Events per visitor 2
Spectators (model default) - Discreet spectators 3,750
Spectators (user ratio) 750
Number of Participants 150
Overnight Share 75% Overnight Share 10%
Overnight Participation Day Participation Aviation Impacts
Projected Attendees Projected Attendees Include Aviation Impacts
1,000 I T— o
Room Rate Room Block Local Share Overnight Attendees Arriving by Air
[s 199.00] | 0 | | 50%
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Entry method

Other events may be better modeled using either the Participant-Based or Admission-Based.

5

Yy Events where only the number of participants are known lend themselves to the Participant-
Based visitor calculation method. (e.qg. : youth soccer tournament , road race)

Event Entry Pane i
Participant-Based

Event Name
[Teachers Assoc. | View Impact Results ‘ View ROI Results ‘
Region
‘HISTDI’IE High Country M View/Edit Assumptions ‘
Event Year Duration (days) Event Type Method Industry
‘2013 E |2 E Business Meeting - Direct : | <nones B
Visitor Calculations (Choose method)
Direct Participant-Based Admission-Based
Overnight Visitors 1000 Number of Participants 500 Admission per event 2,500
Day Visits 0 Spectators per Participant Number of events 3
Model default 0.00
User over-ride 15 Events per visitor 2
Spectators (model default) - Discreet spectators 3,750
Spectators (user ratio) 750
Number of Participants 150
Overnight Share 75% Overnight Share 10%
Overnight Participation Day Participation Aviation Impacts
Projected Attendees Projected Attendees Include Aviation Impacts
L000 I T— o -l
Room Rate Room Block Local Share Overnight Attendees Arriving by Air
[s 199.00] | 0 | | 50%
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Entry method

Other events may be better modeled using either the Participant-Based or Admission-Based.

5

y' Ticked events - where only the admission to the event is known lend themselves to the
Admission-Based visitor calculation method. (e.g. NCAA basketball games, professional

sporting events) Event Entry Pane i

Admission-Based

Event Name
[Teachers Assoc. | View Impact Results ‘ View RQI Results ‘
Region
‘HISTDI’IE High Country M View/Edit Assumptions ‘
Event Year Duration (days) Event Type Method Industry\
‘2013 E |2 E Business Meeting i Direct : | <none> \ B
Visitor Calculations (Choose method) ¥ |
Direct Participant-Based Admission-Based
Overnight Visitors 1000 Number of Participants 500 Admission per event 2,500
Day Visits 0 Spectators per Participant Number of events 3
Model default 0.00
User over-ride 15 Events per visitor 2
Spectators (model default) - Discreet spectators 3,750
Spectators (user ratio) 750
Number of Participants 150
Overnight Share 75% Overnight Share 10%
Overnight Participation Day Participation Aviation Impacts
Projected Attendees Projected Attendees Include Aviation Impacts
oo R — " 5
Room Rate Room Block Local Share Overnight Attendees Arriving by Air
[s 199.00] | 0 | | 50%
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Additional event information

. Additional information, if known, may be entered to help the model accurately analyze the event.
Yy Hotel data room rates and contracted room block
Yy Local Share of day visitors

Yy Inclusion of aviation impacts

Visitor Calculations (Choose method)
Direct Participant-Based Admission-Based
Owernight Visitors 1000 Murmber of Participants 500 Admission per event 2500
Day Visits I Spectators per Participant Murrber of events 3
IModel default 0.00
User over-ride 15 Events per visitor 2
Spectators (model default) - Discreet spectators 3,750
Spectators (user ratio) 750
Murrber of Participants 150
Cwernight Share 75% Owernight Share 10%
Qvernight Participation Day Participation Aviation Impacts
Projected Attendees Projected Attendees Include Aviation Impacts
R — w g
Room Rate Room Block Local Share Owernight Attendees Arriving by Air
lIs 199 00 0 | 50% |
>4 IS
Hotel data Local Share of Day Aviation Impacts
Visitors
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Economic impact

Proper accounting of the economic impact of an event only counts net new monies coming into the
community.

5

y' Local Share of Day Visitors excludes the spending of local attendees from the event impacts,
allowing a true calculation of the economic impact of the event.

Visitor Calculations (Choose method)
Direct Participant-Based Admission-Based
Owernight Visitors 1000 Murmber of Participants 500 Admission per event 2500
Day Visits I Spectators per Participant Murrber of events 3
IModel default 0.00
User over-ride 15 Events per visitor 2
Spectators (model default) - Discreet spectators 3,750
Spectators (user ratio) 750
Murrber of Participants 150
Cwernight Share 75% Owernight Share 10%
Qvernight Participation Day Participation Aviation Impacts
Projected Attendees Projected Attendees Include Aviation Impacts
R No =]
Room Rate Room Block Local Share Owernight Attendees Arriving by Air
s 199 00 0 | 50% |

Local Share of Day
Visitors
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Hosting Costs (optional)

The
guestion.

OHosting

Costsod i s

where t

he user

The individual field values are not important to the calculationd only the sum of them.

Each DMO may determine their own bases for defining hosting costs.

Overnight Participation Day Participation Aviation Impacts
Projected Attendees Projected Attendees Include Aviation Impacts
1,000 I R— o
Room Rate Room Block Local Share Overnight Attendees Arriving by Air
Ls 109.00 | | 0 | I 50%
Use Model Defaults
Hosting Costs Contract Value
Sales Commissions | $ - Space Rental $ 19,566
Cash Incentives $ 560 Food & Beverage $ 17,854
In-Kind Incentives $ 400 Audio Visual $ 9,783
Transportation $ - Internet $ 1,630
Discounts on Space | $ Security $ 652
Security $ - Other $ 17,508 Export Report
Other $ 10,000
Total $ 10,960 Total $ 66,993
T

may

\

Hosting Costs
Entry Area

enter

While not necessary to calculate the economic value of an event, hosting costs are necessary to
be able to calculate an event ROI.
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Contract values

I n

of

t he

actual

values.

6Contract

Val ued

val ues

Use Model Defaults
Button

entry

and

ar e a,

mo d e |

t he

def aul

Overnight Participation

Projected Attendees
1,000

Room Rate

Room Block

[s 199.00 | |

0

Day Participation
Projected Attendees

Aviation Impacts
Include Aviation Impacts
]

Overnight Attendees Arriving by Air

50%

Hosting Costs

Sales Commissions | $ -
Cash Incentives $ 560
In-Kind Incentives $ 400
Transportation $ -
Discounts on Space | $

Security $ -
Cther $ 10,000
Total $ 10,960

Use Model Defaults ‘

Contract Value

Export Report

Space Rental $ 19,566
Food & Beverage $ 17,854
Audio Visual $ 9,783
Internet $ 1,630
Security $ 652
Other $ 17,508
Tatal $___AR 993

/

Contract Value

Entry Area
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Navigating to event impacts

Once all the event parameters have Dbe

users may navigate to the I mpacts of
| mpact Resultsd button.

View Impact
Results Button




